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Introduction

 Towns are using more and more methods to 
communicate with their residents, property 
owners, businesses and visitors.

 Channels being used include web sites, 
newspapers, newsletters, email, text, word of 
mouth, press releases, and media.

 Increased communications provides 
transparency, reduced miscommunications, 
enhanced public relations, business support, 
and overall brand awareness.



Key Observations

 Haddon Heights Communications today:

◦ Web site: updated regularly and currently being evaluated to 
provide increased content, navigation and brand support. Now 
participating in the Classic Town’s website.

◦ Email: minimal

◦ Text: none

◦ Press Releases: minimal

◦ Word of Mouth: Council Meetings

◦ Community Board: One location

◦ Press: The Retrospect, Haddon Herald, Courier-Post

◦ Direct Mail: Heights’ Report
 Quarterly

 2 pages

 Black/White

 238 square inches of copy/issue (952 sq inches/yr)

 0% of space if advertising



Key Observations – Direct Mail
 Haddonfield: What’s On

◦ Bi-weekly,

◦ 32 pages

◦ 4 pages of color, remainder b/w

◦ 1,123 sq inches of copy/issue (29,203/yr) (30% of total) (3,000% times more then HH)

◦ 2,620 sq inches of advertising/issue (68,140/yr) (70% of total)

 Barrington: Barrington Communiqué,

◦ 4 Times/Yr,

◦ 20 pages

◦ 8 pages of color, remainder b/w

◦ 1,400 sq inches of copy/issue (5,600/yr) (50% of total) (588% times more then HH)

◦ 1,400 sq inches of advertising/issue (5,600yr) (50% of total)

 Haddon Township: Haddon Press

◦ 4 Times/Yr

◦ 16 pages

◦ 16 pages of color

◦ 1,490 sq inches of copy/issue (5,984/yr) (628% times more then HH)

◦ 0% of total space is advertising











Recommendation

 Create and directly mail a Haddon Heights 

Newspaper called the Heights' Report

◦ 6 Times/Yr (starting with October 1st)

◦ 12 pages (varies based on content and advertising 

space needs)

◦ 4 pages of color, remainder b/w

◦ 840 sq inches of copy/issue (5,040/yr) (50% of 

total) (529% more then current format)

◦ 840 sq inches of advertising/issue (5,040/yr) (50% 

of total)



Benefits

 Increases amount of direct mail copy going 
to our borough by 529%

 Provides vehicle for Haddon Heights’ 
businesses to advertise on a regular basis 
directly to our residents

 Provides enhanced communication channel 
for governing body, borough services, civic 
groups, and businesses

 Provides vehicle for photos and other 
images

 Creates centerpiece for an enhanced brand 
awareness plan



Financials (based on 12 pages)

 Current Haddon Heights’ Report Cost: 
$1,000/issue ($4,000/year)

 Proposed Newspaper Format:

◦ In the Mail Cost $2,550

◦ Advertising Off-set* $2,000

◦ HH Cost/Issue $550 ($3,300/year)

 Annual Savings: $700

 529% more copy

 100% increase in advertising space

* We have verbal commitments from local businesses to support advertising.


